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QUESTION 1 [20 marks] 

‘Public Relations’ is often referred to as the profession that safeguards reputation. Identify 

and explain the basic Principles of Public Relations (make reference to relevant examples to 

support your answer). 

QUESTION 2 [20 marks] 

Certain events and developments in society have impacted significantly on the development 

of Public Relations. In this view, discuss how technology has positively and negatively 

impacted on the Public Relations practice. 

QUESTION 3 [20 marks] 

Public Relations practitioners are more effective when undertaking projects that are 

informed by research. Using relevant examples, distinguish between the characteristics of 

the quantitative and qualitative research methods. In your answer, highlight the main 

advantages and disadvantages of each method 

QUESTION 4 [20 marks] 

The nature of the work of Public Relations practitioners often overlaps with that of 

marketing, advertising and journalism professionals. Using relevant examples highlight how 

PR differs from the following: 

a) Marketing 

b) Advertising 

c) Journalism 

QUESTION 5 [20 marks] 

The Head of Communications at the Directorate of Elections (DoE) has noted that the 

number of voters in 2019 has decreased considerably. This is a major concern for the 

political leadership. 

As the Public Relations Manager of the DoE, you have been instructed to start preparing a 

campaign for the next election. 

a) Define a campaign and describe its characteristics (S marks) 

b) Using relevant examples, explain the important elements of a successful campaign/ 

programme plan (15 marks) 

END OF EXAMINATION


